
Colorectal cancer quiz rally Walking event to encourage people to get colorectal 
cancer screening 

Support for BRAVE CIRCLE Colorectal Cancer Awareness Campaign

Helping People Understand Endoscopy

Onaka no Kenko dot com
"Despite their common use for medical checkups, 
detailed examinations and treatments, there is a general 
lack of familiarity with endoscopes among the general 
public, and the importance of endoscopic procedures 
is often underestimated. Accepting responsibility as a 
company that supplies endoscopes to the majority of 
medical institutions around the world, Olympus is taking 
steps to provide the public with a better understanding 
of these devices and has launched the Japanese health 
website "Onaka no Kenko dot com" (http://www.onaka-
kenko.com) with the slogan "Detection by endoscope!" 
Under the supervision of physicians, this website presents 

Olympus not only supplies medical equipment to the healthcare industry around the 
world, it also contributes to society by providing the pubic with reliable information

information about subjects such as cancer and other 
illnesses of the "onka," or internal organs, the importance 
of early detection and treatment, and what happens 
when you have an endoscopic examination in a way that 
is easy to understand.

Endoscope Day Questionnaire Campaign
In association with the web site, an awareness 
questionnaire campaign is held each year on Endoscope 
Day (July 14) to determine awareness of endoscopes and 
endoscopic examination among the general public and 
encourage understanding of them. You can view the 
survey results on the Onaka no Kenko dot com web site.

Contributing to Society by
Raising Public Awareness of Disease

Growing Prevalence of Colorectal Cancer
The number of colorectal cancer incidence cases in 
Japan have increased six times over the last 30 years, 
making it now the leading cause of cancer-related death 
for women. Given early detection and treatment, more 
than 95% of colorectal cancers are curable. However, 
colorectal cancer does not present noticeable symptoms 
until it has become well-advanced. Accordingly, it is 
important to get a regular annual screening test (a fecal 
occult blood test in Japan), followed by close examination 
such as colonoscopy, if there is any suspicion of cancer.

Public Interest Activities Founded by Olympus
Noting that the colorectal cancer screening rate in Japan 
was only about 25% (at that time), Olympus set up the 
BRAVE CIRCLE Colorectal Cancer Awareness Campaign 
in February 2007 to encourage men and women of 

40 years or older to get 
screened. Subsequently, in 
2009, the committee that 
organizes the campaign 
was incorporated as a 
nonprofit organization and the public interest program 
now involves private companies, governments, and other 
organizations throughout Japan. Through initiatives such 
as putting up posters at public facilities, providing leaflets 
to be sent with cancer screening notice by government, 
and holding events, the campaign encourages people to 
get screened for colorectal cancer.

Olympus is one of the official sponsors of the BRAVE 
CIRCLE Colorectal Cancer Awareness Campaign and 
provides active support for its various initiatives.
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