
Reducing the environmental loads of packaging and logistics from the 
3R viewpoint

Managing and understanding products and chemicals used in 
production processes

Consideration to the environment even in the purchasing and 
procurement activities

Training people to create environmentally conscious products

Knowing the distinctive characteristics of the environmental impact of 
Olympus products

Creation of environmentally conscious products

Quantitative understanding of influences of business activities and 
environmental preservation activities

Reinforcement of the environmental management system

Formulation of a basic environmental plan to become an environmentally 
advanced enterprise

Promoting efforts to reduce the total volume of waste discharged and 
recover resources

Working to prevent global warming

Thank you for your cooperation. Please fill in the following information (optional).

Please send
Please do not send

me the next CSR Report.

Name:

Address:

Contact Tel. Fax

E-mail

Profession, company, section: 

Ease of
understanding EvaluationItem Sections

* All private information that respondents provide through this questionnaire will be used only as reference by Olympus to improve its CSR efforts; as contact 
information for sending the next Social Environmental Report, if requested by the respondent; and as a means to reply to respondents’ questions. Please 
refer to our Web site for details on our Privacy Notice (www.olympus.co.jp).

Total

Sound Corporate 
Activities

Customer-based 
Conduct

In Harmony with 
the Environment

Social Involvement

Others

No. of pages

Design

Message from the President

Special Feature I           Special Feature II

Message from the 
President 
Special Features I and II

Creating an Efficient and Sound Management System

Global Group Operation

Incorporating the Customer’s Opinions into Products and Services
Having a Closer Rapport with Customers and Responding Faster to 
What They Need

Aiming for the Highest Quality, Which Makes Customers Say, 
“Olympus, the choice that couldn’t be more right”

Respect for Human Rights and Compliance with the Law

Creating Worthwhile Workplaces

Respect for Human 
Rights/Working 
Environments with 
Vitality

Contributing to Local, Regional, and International Societies

Promoting Information Disclosure and Interactive Communication

Efforts by Domestic and Overseas Olympus Offices and Companies

Third-Party Inspection          History of Olympus’ Environmental Activities

Check one below.

    Too many          Appropriate          Too few
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（　　） 

 

（　　） 
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Thank you for reading the Olympus CSR Report 2005.
Your opinions and comments about the report are very much appreciated.

CSR Division, Olympus Corporation Fax: +81-3-3340-2062 

Please answer the following questions concerning the clarity of the report and Olympus’ activities 
introduced in the report.

Rate each item by writing down the appropriate number in the parentheses using the following scale:

5. Excellent          4. Very good          3. Good          2. Poor          1. Very poor

Under the column marked “Sections,” place a checkmark next to the title(s) you found interesting, if any. 

Good points

5. Excellent          4. Very good          3. Good          2. Poor          1. Very poor

Sent by Olympus Newspaper or magazine          Exhibition or seminar          Olympus Web site

Olympus employee Other ( )

Customer          Dealer          Government or administrative employee          Research or education          Media

Environmental organization          Company employee in charge of the environment          Student

Resident in the neighborhood of an Olympus plant          Employee of the Olympus Group or his/her family member

Other ( )

Points that need improvement

Reason

How did you learn about this report?

In what capacity did you read this report?

How would you rate Olympus’ attitude toward CSR and 
what is your reason for giving such a rating?

In your opinion, does the report have any good points or points that need improvement?


