
Communication through the Corporate Social Responsibility Report

History of Corporate Social Responsibility 
Reporting by the Olympus Group

Olympus first published the Olympus Environmental Report in 

2000 as a means of communicating its approach toward the 

environment to the general public. In 2003 we started publishing a 

Chinese version of our report in addition to the Japanese and 

English versions, to enable us to address an even greater number 

of readers around the world. In FY2005 the title was changed to 

the Corporate Social Responsibility Report to reflect the expanded 

content that now includes a range of social aspects. We issued 

18,000 copies of the Japanese version, 3,000 of the English 

version, and 2,000 of the Chinese version in FY2006.

We would l ike to thank readers of the Corporate Social  

Responsibility Report 2006 for their comments and opinions. 

Those comments have been incorporated in the CSR Report 

2007. Selected feedback is shown below.

Questionnaire on the Olympus Corporate 
Social Responsibility Report 2006

In what social capacity 
did you read the report?

Government and 
administration.................0.5%
Research and
education .......................3.2%
Media ................................0%
CSR or environmental 
organization....................1.2%
CSR or environmental 
staff of companies ..........3.0%
Students.........................1.0%
Others ............................4.9%
Olympus Group employees 
and family members .....86.2%

Understandability of the Report

There are too many pages, making the important measures and policies unclear.

Design is flat, too many characters.
More drawings, pictures and graphs will make the report more understandable 

Changes across years and changing trends of environmental burden 
cannot easily be described in the form of a brochure.

If the website is also used to disseminate information, the site should be 
made available at the same time as the report.

Incorporation in the Olympus CSR Report 2007

In this report important measures and challenges are reported, while other more detailed information is placed on the website. This has reduced 
the number of pages of the report by about half (from 60 to 32 pages).

Different colors are used for each theme to make the entire report more understandable.
With the reduced amount of text, we have redesigned the report, utilizing space and incorporating as many drawings, pictures, and graphs as possible.

Explanation on changes across the years and changing trends in the environmental burden have been added in the “Environmental Data” section on 
pages 27 to 29.  

Release timing of the website was set to be the same as the report. 

Cut Here

Total Tell us the reason for your evaluation

Message from the President

Olympus Group Management Philosophy/Corporate 
Conduct Charter
The Olympus Group FY2006: Major Achievements in Our 
Social and Environmental Activities

CSR of the 
Olympus Group

Policies for 
Corporate Activities

Challenges in Fiscal 2006

Challenges in Fiscal 2006

Challenges in Fiscal 2006

Challenges in Fiscal 2006

Feature 1: Promoting “VOC Management” 

Involvement with 
People

Harmony with the 
Environment

Good Relations 
with Community 

Efforts by Olympus 
Group Sites

Environmental Data

Feature 2: Providing a Safe and Comfortable Working 
Environment for Our Employees

Feature 3: Eco-Facilities Supporting Business Activities

Feature 4: Colorectal Cancer Awareness Campaign

Efforts by Olympus Group Japan Sites

Efforts by Olympus Group Overseas Sites

Environmental Accounting

Influences of Business Activities and 
Environmental Preservation Activities

In your opinion, does the report have any particularly good points or other points that need improvement?

Points that need improvement

How did you learn about this report?

Sent by Olympus Newspaper or magazine Exhibition or seminar

Olympus website Olympus employee

Other

In what capacity did you read this CSR report?

Customer Business partner Governmental or administrative employee

Research or education Media CSR or environmental organization

Company employee with responsibilities for CSR or the environment Student

Resident in the neighborhood of an Olympus plant Employee of the Olympus Group or his/her family member

Other

Thank you for your cooperation. Please complete the following (optional).

Name:

Address:

Contact:  Tel:

E-mail:

Fax: 

Profession, company, section:

the next CSR Report.Please send me Please do not send me

* All personal information that you provide through this questionnaire will be used only as a reference by Olympus to 
improve its CSR efforts; as contact information to send the next CSR Report, if requested by you; and as a means to 
reply to your questions. Please refer to our website for details of our privacy policy (http://www.olympus.co.jp).

Comments from employees 
and their family members
(total respondents: 357)

External comments 
(total respondents: 97)

Details of Our Activities

Comments from employees 
and their family members 
(total respondents: 357)

External comments
(total respondents: 97)

Excellent Very good Good

Poor Very poor

Recommendations for Improvement by Readers 
of Olympus CSR Report 2006

Recommendations for improvement

Thank you for reading the Olympus CSR Report 2007. Your opinions and comments 
on the report are very much appreciated.
Environmental Development Department, Quality and Environment Administration Division, 
Olympus Corporation Fax: +81-42-642-9017

Please answer the following questions concerning the clarity of the report and the 
Olympus activities introduced in the report.
Please rate each item by inserting the appropriate number in the parentheses using the 
following scale:

5: Excellent   4: Very good   3: Good   2: Poor   1: Very poor

Under the column “Sections,” place a check next to the title(s) you found most interesting.

Item Intelligibility Evaluation 
of activities Sections

Good points



Fold the paper with the questionnaire inside, 
seal it with paste and send it by mail.

 Information Disclosure Policy (extract)
•  Release of corporate information in an appropriate manner 

and at the right time, in order to help people outside the 
company gain an accurate understanding and fi nd trust in us

•  Establishment of internal rules and procedures on 
information disclosure, and compliance with the relevant 
laws and ordinances and stock transaction regulations 
effective in countries where we do business or are listed

•  Careful attention to the protection of personal information 
and stakeholders' rights

▲ ▲ WEB  Information Disclosure Policy=
http://www.olympus-global.com/en/corc/csr/
compliance/disclosure/

Cameras for Healing*2

Olympus Imaging America Inc. (OIMA) has supported the Cameras for Healing 
project since the summer of 2006 by providing camera equipment to support 
the rehabilitation and revitalization of the people of Sierra Leone.
*2:   In th is project,  Canadian photographer 

Maurice Henri has been supporting people 
through photographic  image therapy - 
based on appreciating the beauty of life and 
communicating through self-expression.  A 
team of four, including Henri and a psychologist, 
held month-long seminars in two villages in 
Sierra Leone, a country that was ravaged by 
civil war from 1991 to 2005.  Participants, 
including both war victims and former child 
soldiers, use photography to express their 
current lives and future aspirations. This five-
year project aims to help these heart-stricken 
people heal emotionally after years of violence 
and trauma, and see the world around them in 
a whole new light.

▲ ▲ WEB http://www.camerasforhealing.com

Supporting International Photographic Fieldwork

Olympus provides full support to the Nippon Photography Institute, 
which holds an unprecedented real-time class on its blog under 
the name of “International Photographic Fieldwork” ▲ ▲ WEB to train 
documentary photographers who can work internationally. As part of 
this project, Olympus also supports the training of photojournalists 
working from a global perspective, through photo exhibitions 
showing pictures taken by the Institute students and Olympus local 
employees during the photo trips.

▲ ▲ WEB  Lines of Sight - Every Aspect of the Asian Viewpoint (only in 
Japanese)  =
http://www.npi.ac.jp/pfw/blog.html

• Global Environment

Donation of Nature Photo 
Calendars
Olympus has donated its Nature 
Photo Calendars, published since 
1982, to the World Wide Fund for 
Nature (WWF) Japan; profits from 
sales are placed into a fund to 
support their nature preservation activities.

“Global Warming Witness (GWW)—Mitsuaki Iwago 
Special Site”
In order to raise public awareness about the actual status of 
global warming, an issue which is becoming more serious year 
by year, Olympus launched a special website in cooperation 

  Major Social Contribution Activities

• Medicine and Health

Donation of Endoscope Systems to Developing Countries

In 2006, Olympus Optical Do Brasil Ltda. (OBL) donated an 
endoscope system to Santa Casa hospital, a private hospital in Rio 
de Janeiro, Brazil, which provides free medical examinations and 
treatment to the poor and carries out volunteer-based medical intern 
education. This action was initiated at the request of the honorary 
president of the World Organization of Digestive Endoscopy and 
followed a preliminary fi eld survey.

Educational Symposium on Digestive System Cancer

In order to inform large sections of the public about the early detection 
and treatment of stomach cancer, colon cancer and other digestive 
organ cancers, Olympus held an educational symposium “Toward 
the Early Detection and Treatment of Cancer” with the participation of 
specialists in seven major cities across Japan. Each event attracted 
between 500 and 1,000 participants.

• Culture and Arts

A DAY IN THE LIFE OF AFRICA*1

A photo exhibition titled “A DAY IN THE LIFE OF AFRICA,” was 
held at the Okayama Digital Museum, the 13th exhibition venue, 
throughout November 2006. More than 1,000 visitors viewed the 
exhibit everyday during its run. The same exhibition was also held at 
Olympus Gallery, Tokyo, in January 2006.
*1:  An international photographic project carried out in 2002, in which Olympus participated as a primary 

sponsor, featuring the works of about 100 photographers from 26 countries taking pictures of one day
 in the 53 countries of Africa. The purpose was to promote awareness of the AIDS issue. All the profi ts 
from the sale of photos published as part of this project are donated to the AIDS Education Fund in 
Africa. Since 2003 Olympus has been extending cooperation to the United Nations and various NGO 
(Non-Governmental Organization)s by holding photographic exhibitions in various parts of the world 

and providing a website gallery in four languages to convey the message of the project. 

▲ ▲ WEB

▲ ▲ WEB  A DAY IN THE LIFE OF AFRICA=
http://www.olympus-global.com/en/event/DITLA/ 

   From a Stakeholder

Olympus ensures ful l  disclosure of 
information in its CSR report, which 
makes effective use of their expertise, 
know-how, and core competence in four 
main fi elds—including medicine. I highly 
evaluate The “BRAVE CIRCLE”campaign 
for awareness colon cancer as a “CSR 
document unique to Olympus” as it 
utilizes their own managerial resources 
with the background of an era with 
an increasing number of colon cancer 
cases. I sincerely wish this campaign 
that “expands the circle of bravery to the 
world” every success.

  Method of Information Disclosure

• To let people know more about Olympus
Depending on the level of importance or content, Olympus provides 
information using optimal means such as news releases, publicity 
events, news conferences, and websites. We also place corporate 
advertisements in newspapers, magazines and television, both inside 
and outside Japan, to provide society with information on activities in 
our various business fi elds and our involvement with the community 
so as to help the public gain a better understanding of Olympus.

http://www.olympus-global.com/en/corc/csr/social/

Establishing Good Relations with Society

In order for us to earn the trust of our stakeholders and work in 

harmony with society, Olympus believes it is important to ensure 

appropriate information disclosure and make social contributions 

based on the advantages of our business.

Olympus defi nes information disclosure and contributions to 

society as part of our activity guidelines.

Junichi Mizuo
Ph.D. Research Laboratory for Nuclear 
Reactors COE Professor, Tokyo Institute of 
Technology 

   From Olympus

We believe that social contribution 
activities, one of our major corporate 
ac t i v i t i es ,  r ep resen t  a  l ong- te rm 
investment in society. Like our general 
business operations, we have been 
pursuing activities that make the most 
of our business characteristics and 
managerial resources and follow our 
management philosophy. Our activities 
to promote awareness of the digestive 
organ-related cancers are highly regarded 
by our stakeholders and serve as a 
case in point. We will keep working on 
social contribution activities “unique to 
Olympus” in the future.

Yasunori Takeuchi
General Manager, CSR Dept., CSR Div.,
Olympus Corporation

Priority Measures and Targets Achievements in FY2006

 Future Targets

We intend to continue our active promotion of information disclosure 

and interactive communication and social contribution activities in an 

appropriate way that makes the most of our technology, personnel, 

and other managerial resources, while carrying out business from 

the viewpoint of “how we can contribute to society.”

Good Relations with Community
Information Disclosure / Social Contributions 

It is very important for Olympus to let people know what we are thinking about and what we are doing, and to learn 

exactly what people expect from us. To this end, information disclosure and interactive communication is essential. 

We think it imperative to always carry out business activities considering “how we should contribute to society,” 

and maintain good relations with the community in order for us as a corporate citizen to earn the respect of our 

stakeholders.

OBL President Karaki (left), 
honorary president of the 
World Organization of Digestive 
Endoscopy Dr. Machado and 
his wife (center), OBL Service 
Administration Director 
Mr. Luchio (right) and the donated 
endoscopic video system.

Maurice Henri and the children of 
Sierra Leone

w i t h  W W F  J a p a n  i n  F Y 2 0 0 6 

▲ ▲ WEB in which photos and movies 
taken in the habitat of polar bears are 
presented. We have also produced 
a DVD showing the website images, 
again donating profi ts to WWF Japan.

▲ ▲ WEB  Special website–
Global Warming Witness=
http://www.olympus.co.jp/en/
gww/

• Natural Science

Exciting Wakuwaku Science 

Workshop

Since 2003, the Olympus “Wakuwaku 
Project” has been holding seminars 
for elementary and junior high school 
students to help “children experience 
the joy of science.” Staffed by our 
volunteer employees, six seminars 
were held in FY2006. 

▲ ▲ WEB  Wakuwaku Science Workshop 
(only in Japanese) =
 http://www.olympus.co.jp/jp/event/wakuwaku/

Sponsoring Natural Science Observation Contest

The Natural Science Observation Contest, which started as the 
Microscopic Observation Contest in 1960, is for elementary and 
junior high school students and provides them with an opportunity to 
“develop a scientifi c mind.” Olympus has been a major sponsor from 
the start and is one of the operators of the contest.

▲ ▲ WEB  Natural Science Observation Contest (only in Japanese) =
http://www.shizecon.net/

2007 Olympus WWF Calendar

A polar bear and a cub in 
Canada, where the global 
warming problem is surfacing.

Wakuwaku Science Workshop 
held at the Miraikan (National 
Museum of Emerging Science 
and Innovation)

Social Contribution Policy
Contributions with an emphasis on the following four 
fields that can be best served by our managerial 
resources:

• Medicine and health

• Culture and arts

• Global environment

• Natural science

We also encourage every employee to actively participate 
in volunteer activities as a member of civil society.

▲ ▲ WEB  Social Contribution Policy=
http://www.olympus-global.com/en/corc/csr/compliance/
community/

Challenges in Fiscal 2006
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For details, please refer to our website at

19 Olympus Corporate Social Responsibility Report 2007 20Olympus Corporate Social Responsibility Report 2007

Cut Here

How to return the questionnaire

Send the completed questionnaire via FAX, or by mail 
making a postcard as shown below.

The Overview of CSR and Environmental Information

The WEB symbol 

* You can also submit your answers on our CSR and environmental activities website.

Cut off the page along the line.

This report discloses information by highlighting particularly 
noteworthy pieces of information, including new actions that 
started in FY2006, or important news, in order to help the 
reader easily understand the entire picture of the Olympus 
Group’s business activities.

Extensive and detailed information on the CSR activities of 
the Olympus Group is provided on our website.

This symbol is used when more detailed information is provided 
on our websites. WEB Supplemental Materials mark 
provides the URL for the content of each item in this report.

Olympus Group
CSR and environmental 

information

Olympus Corporate 
Social Responsibility Report

Website page on
Investor Relations 

http://www.olympus-global.com
/en/corc/ir/

Website page on 
CSR Activities

http://www.olympus-global.com/
en/corc/csr/

(this booklet)

Detailed version

Economic report

Detailed version

Social and environmental
 report

CSR Report 2007
Olympus Corporate Social Responsibility Report
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This logo mark symbolizes the environmental activities of 
the Olympus Group, which is involved in benefi cial activities for 
include efforts to contribute to the welfare of the Earth and human 
beings, so that together we can smile like this.

This report is printed with soybean oil ink via a waterless printing on non-wood 
Take-pulp key GA paper made from 100 percent bamboo pulp.

Issued in June 2007 (previous volume issued in June 2006)
Next volume scheduled for issue in June 2008

X020-07J 0706T Printed in Japan

CSR Department, CSR Division

Shinjuku Monolith, 3-1 Nishi-Shinjuku 2-chome, 

Shinjuku-ku, Tokyo 163-0914, Japan

Tel: +81-3-6901-3960 Fax: +81-3-3340-2062

E-mail: csr_info@ot.olympus.co.jp

Contact

Environmental Development Department, 
Quality and Environment Administration Division

2951 Ishikawa-cho, Hachioji-shi, 

Tokyo 192-8507, Japan

Tel: +81-42-642-2872 Fax: +81-42-642-9017

E-mail: environ@ot.olympus.co.jp

Olympus website on CSR/environmental activities: http://www.olympus-global.com/en/corc/csr/

Supplemental Materials =
http://www.olympus-global.com/en/corc/csr/wdata/

WEB Supplemental Materials mark provides relevant links
http://www.olympus-global.com/en/corc/csr/wdata/

Web Supplemental Materials are 
shown on the website.

Olympus CSR Activities website
http://www.olympus-global.com/en/corc/csr/
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