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total shares of common stock issued and outstanding
271,283,608

number of shareholders
12,767

principal shareholders
	 Number of shares	 Percentage of shares 
	  held (thousands)*	   outstanding (%)

Nippon Life Insurance Company...................................... 	 22,426	 8.26
The Master Trust Bank of Japan, Ltd. (trust accounts)..... 	 16,385	 6.03
The Bank of Tokyo-Mitsubishi UFJ, Ltd............................ 	 13,435	 4.95
Japan Trustee Services Bank, Ltd.  (trust accounts)........ 	 12,253	 4.51
State Street Bank and Trust Company
	 (Standing proxy: Mizuho Corporate Bank, Ltd.’s  

Kabutocho Custody & Proxy Department within  
the Settlement & Clearing Services Division)................. 	 10,288	 3.79

Japan Trustee Services Bank, Ltd.  
(The Sumitomo Trust and Banking Company  
Retrust Portion, Sumitomo Mitsui Banking  
Corporation Pension Trust)............................................ 	 9,004	 3.31

Sumitomo Mitsui Banking Corporation............................ 	 8,350	 3.07
Terumo Corporation........................................................ 	 6,811	 2.51
Meiji Yasuda Life Insurance Company............................. 	 4,518	 1.66
The Dai-ichi Mutual Life Insurance Company   ................ 	 4,442	 1.63

distribution of shares by type of shareholder
	 Number of	 Number of shares	 Percentage of total 
	 shareholders	  held (thousands)*	 shares outstanding (%)

Japanese financial institutions.................... 	 144	 140,844	 52.22
Japanese companies trading in  

financial instruments................................. 	 56	 8,222	 3.05
Other Japanese corporations....................... 	 243	 27,244	 10.10
Japanese individuals and others.................. 	 6,856	 17,520	 6.49
Foreign institutions and individuals............. 	 394	 75,898	 28.14
	 Total........................................................... 	 7,693	 269,728	 100.00

*Figures are truncated at thousands.

forward-looking statements
This annual report contains forward-looking statements concerning Olympus’ future plans, strategies, 
and performance. These forward-looking statements are not historical facts, rather they represent 
assumptions and beliefs based on economic, financial, and competitive data currently available. 
Furthermore, they are subject to a number of risks and uncertainties that, without limitation, relate to 
economic conditions, worldwide business competition, customer demand, foreign currency exchange 
rates, tax rules, regulations, and other factors. Olympus therefore wishes to caution readers that actual 
results may differ materially from our expectations.

olympus 2008   65

Olympus’ Origins: 
The Creation of Value 
Expected by Society

CONTENTS: 

FINANCIAL HIGHLIGHTS  4

A MESSAGE FROM THE PRESIDENT  5

SPECIAL FEATURE  9

REVIEW OF OPERATIONS  12 

RESEARCH AND DEVELOPMENT  20

CORPORATE SOCIAL RESPONSIBILITY  22 

CORPORATE GOVERNANCE  23

BOARD OF DIRECTORS, CORPORATE AUDITORS AND EXECUTIVE OFFICERS  28

FINANCIAL SECTION  29 

INTELLECTUAL PROPERTY REPORT  61

PRINCIPAL BUSINESS BASES / CONSOLIDATED SUBSIDIARIES AND AFFILIATED COMPANIES  63

INVESTOR INFORMATION  65



Based on its “Social IN” management philosophy of realizing 
people’s healthier and more fulfilling lives, Olympus conducts 
diverse business activities that mainly focus on its core com-
petencies in Opto-Digital Technology. To give specific examples, 
the Medical Systems Business addresses the early detection 
and treatment of cancer and has realized advanced minimally 
invasive procedures, while the Life Science Business also 
fulfills a vital mission for society, ranging from the clarification 
of life processes to next-generation health care. Considering 
R&D activity as its value development, Olympus will increase 
its corporate brand by nurturing new value to meet society’s 
expectations. 

Olympus’ 
Mission
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Photograph taken by 
Mitsuaki Iwago using an 
Olympus E-3 camera fit-
ted with a Zuiko Digital ED 
300mm, F2.8 .

E-420

E-3

An issue that is key to the enhancement of 
productivity at Olympus is increasing the 
Company’s market share of digital single-lens 
reflex (SLR) cameras. In the fiscal year ended 
March 31, 2008, Olympus launched three new 
models, including its flagship E-3, which was 
expressly designed for the professional, the 
E-410 and the E-510. With the world’s fastest 
autofocus function and built-in image stabi-
lization systems, these products display their 
superiority in the market. These achievements 
have set a milestone in the history of Olympus 
SLR cameras. 
	 Olympus also commemorated the third year 
of its “Global Warming Witness – Mitsuaki 
Iwago Special” web site* that makes people 
aware of the critical state of global warming. 
For his third expedition in 2008, photographer 
Mitsuaki Iwago took pictures in Shiretoko, 
a UNESCO World Heritage Site in Hokkaido, 
Japan. Using an E-3, Iwago took high-quality 
pictures of a well-balanced ecosystem to 
convey the real situation on Earth. Drastic 
changes in the global environment could have 
serious consequences for our livelihoods 
and for all life on the planet. Keenly focusing 
on environmental preservation, Olympus is 
working to fulfill its social responsibility as a 
global company. 

* http://www.olympus.co.jp/en/gww/

Essential Realities, 
Conveyed by Images
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